
 

 

 

Stay True to You has been developed following a period of research 
and insight-gathering from young people and professionals across the 
Thames Valley.  It is in part a communications campaign - but also a 
broader approach, aiming to support young people to make more 
positive choices and to change behaviours to prevent violence. 
 

Visit www.StayTrueToYou.co.uk for more information. 

 


